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The business of sending solicitation roses to trademark applicants and registrants is booming. Scammers 
are typically private companies without US Patent and Trademark Office (USPTO) endorsement. While many 

process invoices with minimal review.

Scammers use trademark application and registration information from USPTO databases to mail or email 
trademark-related solicitations to applicants and registrants. While solicitations may contain accurate 
information relating to filing requirements, brand owners need not use these companies services (eg, legal 
services and filing assistance). Some services may be legitimate (eg, assistance in responding to an office 
action), but others will not (eg, offering to record trademarks in a private registry).

All official correspondence regarding a trademark application or registration is issued by the USPTO (based 

be misled by company names which sound like government agencies or offers that contain government data 
(eg, terms like United States Trademark Patent Registration Office (or agency) and references to sections of 
the US Code).

On receipt of a misleading trademark offer or notice:



 a consumer complaint should be filed with the Federal Trade Commission immediately. 

States Postal Inspection Service to tackle this issue. The Federal Trade Commission initiates investigations 
and prosecutions based on the number of complaints it receives about a particular company. For example, in 
March 2017 the operators of a private company, the Trademark Compliance Centre, were convicted of money 
laundering in a trademark renewal scam.

State consumer protection authorities may also be contacted. Many (if not all) states are empowered to issue 
investigative subpoenas and file complaints against companies that are engaged in misleading practices 
which target state residents.

Among others, the following scammers are known to the USPTO and listed on its website:

 Brand Registration Office (Trademark Selection Edition) (Washington DC); 
 GBO Inc, Trademark and Patent Dep (Miami, Florida); 
 Intellectual Property Services USA Incorporated (Alexandria, Virginia); 
 IOPR Intellectual Office Property Register (Beaverton, Oregon); 
 PTMA Patent and Trademark Association (New York, New York); 
 Patent & Trademark Agency (New York, New York); 
 Patent & Trademark Bureau (Philadelphia, Pennsylvania); 
 Patent & Trademark Office (299 Park Avenue, New York, New York); 
 Patent & Trademark Office (555 Madison Avenue, New York, New York); 
 Patent & Trademark Office (Jersey City, New Jersey); 
 Patent & Trademark Resource Center (Seattle, Woodinville and Bothell, Washington); and 
 Patent and Trademark Organization (New York, New York). 
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IAM (www.IAM-media.com) reports on intellectual property as a business asset. The primary focus is 
on looking at how intellectual property can be best managed and exploited in order to increase 
company profits, drive shareholder value and obtain increased leverage in the capital markets. Its 
core readership primarily comprises senior executives in IP-owning companies, corporate counsel, 
private practice lawyers and attorneys, licensing and technology transfer managers, and investors 
and analysts. 


